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Abstract

The purpose of this study was to understand the choices made by the young generation which I

is popularly knoun as Millennial Generationl 'fhis food choices made by this generation has I

direct irnpact on the sales olrestaurants and cloud kitchens. [t has been observed and is being .
discussed in various literatr.rre review that the choices of cuisines. style of preparations- styles I

of presentation and even the ddcor and seating affangemenls keep changing over the period, : F
These preferences are driven by the fiequent patrons of the restaurants and b)' those who a,i t
order online. To understand the changing demands of the customer u,e studied the influence ! ':i

of Social Media. Social media is a collective term for websites and applications that focus on ,!r ,;
communication and communitv based input. interaction, content sharing and collaboration. { !t
Nor'v Social Media these days tbl the Millennials is dominated by some r,r'ell-knou,n digital $ , ai

apps such as Facebook, WhatsApp. lnstagram. Trvitter, Zomato. Swiggy, Food Panda and of i O
course fbllor.ving various Celebrities. Chef s blogs, Food Bloggers and Vloggers. : '
Totlay the Millennials are tech sawy, and they form their opinion based on all of the above '
Social Meclia netr.l,orks and apps. ]'his leads to selection of choices of cuisine and restaurant. .
The choices made by the Millennials are based on the prominent positioning of a particular
product or restaurant. These selections start appearing in various interlinked apps as soon as :

they are logged inn. So they influence more and rnore Millennials.

The study reveals reasons for selection and behavioral traits that are influenced b; the social i
meclia. I'

Keywords: Social Media, Food Choices. Millennials. Influe nce of Social media. Consumer !
Psychology,Foodbloggers,Socialrnediaplatforms

The 21" century is the age of Social media. Everything from the products puichased by.
cousumers to the media is dictated tly social media. It has become the most effective r';a)'of
communication as well as nrarketing. lrveryone right liom )oung to the old is on social l

rriedia. it has become a necessitl,, rather than medium ol recreation. Let us first undersfaird

rvhat exactly is social media. Social media is a coilective term for rvebsites and applications,
that fccus on communication and communit,v based input. interaction, content siraring and

collaboration. Some popular examples of social media are WhatsApp, Facebook, Instagram

and YouTube. Year by year, the usage of social media is significantly increasing. Instagram.
in particular has gained a lot of popularit-v. [t is one of the f'astest giowing socia[r,et*oiking{
plaiforms. Instagram is an American photo/video sharing social networking platform founded:
in 2010. Currently. there are over 2 billion people using Instagram worldwide and the number,

is expected to rise f'urther. Over 50olu ofthe social media users log in daily into Instagram.

making the social media platform number one in terms of generating consumer engagement' $

According to studies. the lood preferences olpeople tend to get influenced b; the tlpe ol'
content they r.vatch more often on social media. i;
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FCIOD Selectio, of tlhe topie

The nrotire of this pro.ject is to stuc11 and analvze hor.l social n.redia plals a rolc in the

Rayarikar changtng of daily food choices and purchase intention of the millennial generation. This can

be achiev ed by interacting with millennials and observing their social media usage as well as

ntent they happen to watch more likely. This will help to study the socidl media

hms which will help to understand the changing food choices which are influenced by

s social media platforms.

ificance of the studl'

age of technology, social media has become an integral paft ofthe lives ofpeople ofall
ups. It is not only a medium of recreation but impacts almost every aspect ofthe daily

ofpeople right from fashion to lifestyle changes. This also includes the eating habits of
le, especially the millennial generation. The millennial generation is very content

ented and gets influenced a lot by social media and the trends in society. The impacts of
media may be positive as woll as negative depending upon the individua l. This

will help to study these impacts as well as the consumer behavior and psychology of
miltennial generation and help organizations and buginesses to cope up with the demands

requirements of the millennial generation.

Objectives

To analyze the impact of social media on food choices of millennials.

.. 2. To analyze the consumer behavior of millennials.

3. To identify the plocess of purchase intention of millennials while making,food
choices.

ofthe stud

s restricted to the millennial on onlv.

studv. Out of the 56 responses 54

above l.L) ar.rd

responses
respondents were aged 259/o u'ere
responded r to iiom interior

Review
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ps as soon as

by the social is individuals from group

to 25. Thus" this study has a small sample size.

ia, Consumer secondarY data as the topic ofresearch is relatively recent

Rcspondents

A total of 56 people responded to the qucstionnaire circr-rlated as a primarl data source for thc

pur'lased bY

ectr ..; \\'a]- of
I is on sccial
rst unaierstand
d appiioarions
rt sharing and

rok, Instagrarn Monique Thomas Published on 28th November 2021 'This is How the Insta$am Algorithm

lng in 2022, https://later.com/blos./how-instaB.ram-algorithm-works/ . The article explains

ial nefivorkin working of various algorithms used by the social networking platforrn Instagram The

'tform fo rithms are applied for the Feed (posts), stories, Explore page and the newly launched

.nd the number These algorithms are studied and used by influencers to increase customer

into Instaga gement. The four factors that influence algorithms are Information abou[ the post,

)r engagem ation about the person who has posted, User's Activity on Instagram and User's

by the tYPe o ion history. Other factors include Time spent on Instagram, Likes, comments, Saves,

on profile. Based on these factors, Instagram algorithm calculates how likelY ls an

ual to interact with a post, which is known as Score of Interest, which will determine

in which posts will be displayed on an individual's Instagram feed.
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An article bl sarah carone 18'l'JLrne 20ll. "Hor.r Does social nredia alGct eating habits?"

h ttp s://r.vr.i r.r .r,er1'* ellfll.comlhor.r -does-soc ia I-media-aff'ect-eating-habits-5 I gg5 7g.l-he
arlicle talks alrout holv social media has impacted almost every aspect of lil'e, inclLrding
influence on diet riglrt frorn tvpc of food to the portion sizes. Tlie article also discusses the
pros and cons of effects of social media on eating. social media influencers an individual
follows inspires and encourages the individual towards a positive change in his diet. Social
media also provides valuable skills and information. creates a positive fbod community and ,

exposes an individual to ner.r'recipes. diets and Iiflesty'le. Holever" there are some draw.backs ,

too; distracted eating may lead to over or under consumption. At times. fbllowing influencers
too much may create unrealistic belief's and expectations which may lead to disappointment.
One must curate his/her feed by follorving people who have a certified course or degree.
backing the information or expertise they are posting.

Mr. Andrerv Arnold in an arlicle onl4th January 2019. "How Social Media Can Impact Your f-

Constrmption Habits" https:/iwrru.'.forbes.com/sites/andrervarnold/2019/Ol /l4lhow-social-.:
media-can-impact-your-consumption-habits/?sh: l0 c4c9d82796 discusses the negative as

rvell as positive impact of social media on eating. The negative impacts inciude issues about
body image, overeating triggered bl. looking at food pictures frequentl,v. Another aspect is
food photography. Some establishments have banned photographing offood as they believe it
degrades the dining experience. It's difficult to enjoy food or make healthy fbod choices
when an individual is choosing a food item based on its Instagram potential. The brighter side

is that there are qualified nutritionists. chefs, dieticians out there using social media as

platform to share diet advice or infornration on a healthy lifestyle. Social rnedia is also

promoting cross cultural communication, exposing people to new cuisines and widening their
food horizons.

Somi Arian. 22"d May 2019, The N{illennial Mindset: l0 Factors That Drive Millennials' '
Consumer Behavior" by https://smaftcookiemedia.com/the-millennial-mindset/ . The article 1

talks about various factors that influence the millennial mindset and shape their consumer

behavior. The millennial generation has an abundance of choice when it comes to selecting.
any categor)' of products as cotnpared to the older generations. This abundance has iti -

positive as well as negative asp;cb such as a product not being able to survive_ the.

competition due to having other very similar range of products which are compared by.

millenirials. There is no limitation of time and space as r.vell information to the millennials;

everl,thiag is at their fingertips. Millennials adapt to the changing technology as well as.

tr.,.,.i. q,,it* easil;.. Thus, tl.re1. do not get attached to their prcvit,usly useC prodttcts too much,

thus mai<.ing thet]r less loyal as customers. Environmental l'actors'and ciiiaate change afl'ect

the consumir behavior as rvell. Companies need to show their sustainability and their care for

the environment in order to gamer the trust of the audience. Also. millennial generation has'

more ol a cloud-based thinking inclination. They believe in subscribing/renting services orl

products rather than ouning or inresting in them permanentll.

Advantages of Social Media Marketing for your Business

Website- https://www.bluefountainmedia com/blog/advantages-of-socia[-medi a-marketi

The article talks about social media marketing and its advantages in growing a business. It

arded as one oi the most effective ways of marketing. Social media marketi ng ar

lncreasl g brand ar.vareness by engaging with a broader customer platform and hav

higher chance ol new customer acquisition' Companies should work on their searche
optlmlz ation strategics to make the most out of social media marketing. Each post' image

other content Put ttp on social media may conveft the viewers into new customers at the

time increasing the company website's traffic. Social media provides a more persona
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,tnerience to cLtstomcrs thtts increasing ctlstorncr sa(istxction an.l improred branti loraltr.
iilrr impo,trntl.. sucial rnedia is tlte nrost cost ell'ccti\e lorrns of rnarketine and ontr

,aquir.r if'" cornpan,\'to invest time in order to get desired results.

Social media marketing: The Ultimete GLride. Published on lhe Website-

ittos://blog.hubspot.com/marketing/social-media-marketing The article talks about social

,nedia and its elIective usage as a tool in social media tnarketing. Social media rnarketing is

iha oro""r. of crealing contenl lor social media platfbrrns to prornote 5'our products and

services, build community with target audience and drive traffic to your business. The

various platfbrms used are l'acebook, Twitter, Linkedln, YouTube, lnstagt'am, WhatsApp and

other platforms. These platlbrms can be used as a tool in marketing by increasing customer

engagement and inleraction and increasing thc tralfic to\\ards the companl uebsite.
promoting the products and increasing customer satisfaction and brand loyalty. Social media
marketing increases brand awareness, generates new leads and fosters relationships with the
customers. It also helps to keep a check on the competitors. Different platforms can be

utilized depending upon the requirement ofthe companies and their customer profiles.

Hawra Hashem published on l't.t'r.-ovembcr 2021.13 Positive effects of Social Media on our
society today, b)' httos://wwr,l'.kubbco.com/13-positive-effects-of-social-media-on-our-
society-today/ The aticle talks about the benefits of social media for the society. Social
media helps individuals to connect and empowers businesses to build audience. Mindful use

of social media can benefit a lot to inspire, educate and gain knowledge and information.
Social media helps in enhancing the customer experience and inspiring creativity. It helps in
brand awareness and offering quick support and better communication. It helps to drive
traffic towards the company website and increasing engagement. It helps in gro*th of
businesses as people provide honest feedbacks and reviews.

The positive impact olMillennials on your Social Media Marketing strategies 30'\ Jul) 2018

https://sunnylandingpages.com/blog/positive-impactmillennials-social-media-marketing- 
I ''

strategies/#:-:texFThrough%2Oth eo/A0social?i20marketingo/o?Co/A0the.quiteo/o2Obeneficial
o/oZitook2\the%o20company The article talks about how millennials can benefit a business in
various u,ays. Attracting millennials is a smart move for rnany of the business owners as it
can have a positive impact on their social media rnarketing as rnillennials are the rnost vivid
users of social media and like quality content. Ivlillennials have a strong. networking and
influence u'hich can prove bcnel'ici:l to companies. The1, are rrell aware ol' the sociai.
happenings around the world and mal.purchase a particula; company/brand's procluct onll'
for supponing their cause to\\ar''i5 thc societl. The miliennials are considerell as the
generation with the highest purchasing po$cr. They are believed to be trend setters and adapt
to changes rather quickl]. Millenrrials providc companies $ith hunesl leedbacks and reviews
through r arious social media platlorms and reler 1ou r products in their community if they are
satisfied

Zadrian Ardi, Shania Andrisa Putri 'The Analysis of the social media impact on the
millennial generation behavior and social interacti;ns' published in Vol 1, No 2 (2020).

The anicle anallzes the general irnpacts of social media usage on the millennials regarding
social behavior and interactions.. Social media has its own benefits as uell as shortcomings.
The benefits include easy access to inlbrmation and knowledge. better communicalion. a;d
oetng able to connecl rith other individuals across the globe easily. The shoncomings

lnclude Poor mentat health. general addiction. anxietl and dipression. poor bodl image arid
unrealistic expectations.
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Angela \\'oo. 'tJnc{erstancling the researclr t-rn rnillennial sliopping bchaviors' "1th Jun.. f 0lg
https://rvn n.forbes.com,/sites/forbesagencvcouncil/20 I 8/06/0-1 'rrnJcrsrand inr:-the-r'es.'arc[-
on-millennial-shopping-behaviors/'rhis article analvzes the millennial shopping behavior and
helps to understand their consunrer ps1,chologi,. The millennial gener.ation \\.ants their
purchases to make them f'ee I good and relate with the products on a personal level. They ten{
to value experiences oler material things and are into experiential buying. Thel, like sharing,
the products r.r'ith their community and recommend the products if the.v are happy about.
therr. They terrd to shop promiscuously and do not have an issue in trying out new things.
They trust peer generated endorsements more and believe in word of mouth and product
reviews b1 influencers more.

Ryan .lenkins. "5 Need to Knor.v characteristics of the new millennial buy
http s: //wlvlv. inc.com/r1,an-jenkins/selling.to-m illennial-buyers-5-th ings-) ou-need-to
know.html . this article talks about the common characteristics of the millennial generation.
Buyers re evolving faster than sellers in today's time. There is a growing gap between buyers
and sellers. Millennial buyers are influenced by consumer behavior, reviews, personal
network recommendations and this impacts in their decision making. They are self-educating
and define their needs on their own before reaching out to a particular company for their
products. Millennial buyers are raising their expectations and are interested in IQ over EQ
while making bul ing decisions.

Research Methodology

The type of research methodology used in this study is Quantitative research methodology
and is based on the data collected which is converted into charts and graphs lr'hich makes it
easier to interpret and carry out the research.

Primary Data

. A Questionnaire was prepared and circulated among individuals rvith the help of
Google Forms, with a sample size of 50 people.

o Personal interactions u ith acquaintances.

Secondary Data

. Oriline an ic les

. Newspapers and magazines

Data Anal,vsis And Interpreta-tion

Time spent on Social NIedia
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How mueh time do you spend on
social media in a day?
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ith a percentage of 92.9o/o. WhatsApp
t 78.60 . YouTube was the third most

of this question was to understand the amount of time spent by individuals on

media dail1. Of the total rcspondcnts. 5..$7o olthe individirals used social media tbr

an hour daitY, which is the least percentage. A majority of the respondents used

ia for l-2 hours with a percentage of 48.2'h. Of the total respondents, 257o used

dia for 2-3 hotrs and 21.4"h used social media for more than 3 hours.

the individuals spent l-2 hours on social media daily and the least percentage of
social media for less than an hour.

Types of Social Media platforms used by individuals

Which social media platforms do
you use the most?

$ c(,py

13 6*)

Other social media platforms used by indiyiduals include Reddit, Linkedln, Snapchat and
Pinterest.

Arvareness about the Algorithms used by Social i{edia platforms

A.e yo,r aware that algorithms ";6 
' :'fr cerrv

r rsed by socrst n redta Platf orms ]
56 responses

aNo
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of the total respondents. 87.57" of the respondents were aware that algorithms lvere used bv
various social media platforms. l2,5oh of the respondents \,vere not alvare that algorithms
uerc used b1 srrcial media phtforrns.

Keeping a track of the current trends

a

ONo

Out of the total respondents, 44.60/o of the respondents kept a track of the current millennial
trends. 37.5% did not keep a track ofthe current trends and 17,9Yo kept a track ofthe current
trends sometimes. It can be interpreted that most of the respondents keep a track of the
current millennial trends.

Awareness about the Psychological impact ofsocial media on mindsets

Are you aware of lhe
psychological impacr social
media has on ones mlndEets?
56 respon9es

Out cf the total respondent -s 92.9Yo ol the respondents were aware of the psychological-"
inrpact ol social media on individual-s mindsets while 7.l9zo of the respondents were notr

aware oftl.ie psychological impact olsocial media. i
Various Pages followetl by individuals on Social Media t

wr)nt ki.<l 6t p.Ces .ro you forldw f!] . ,. ::
on 50caal rnldkr? Oul
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dec
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millennial trends?
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The most fbllorved pages wefe Food and Lifesfrle. follou'ed by tlealth and Fitness and
Entertainrnent. other pages included Aft and Design. NeN.s and Information. Education.
Wildlife. Politics and Arch itecture.

Influence of SocialMedia on Lifestyle choices of Indivicluals

rvere used b1'

rat algorithrns

'rent millennial
i of the current
a track of the

c ps1'chological
rdents uere not

'

I

.,

How much does social media
impact/inf luence your lifestyte
choices?

I .ot,

LU "oou

O^ut of the total respondents, 48.2yo responded that social media influences their eating

llli'i*, Sometimes. 30.47o responded ihat sociat media Rarely influences their eatingqeclsions. 
14,39/o responded that social media Never impacts their eating decisions. Only

".r^"o responded that social media Always impacts their eating decisions. It can be

::li[T::1J:[]ost or rhe individuals set impact;d by social medii at times rvhile making

ter.ved/Refereed & UGC Care Listed Joumal Vol. IX - Issue Il (I), Jtrly 2022
Peer Rev

(432)

N - :177,7067
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Out ofthe total iespondents, a percentage of 64.3Yo responded that social rnedia impacts their
lifbstyle choices depending on the situation. 25% responded that social media influences their
choices sometimes and 7.1%o responded that sociai media never impacts their lifestyle
choices. A negligible number of respondents said that social media always impacts their
lifestyle choices. It can be interpreted that social media impacts the lifestyle choices ol
individuals depending upon the circumstances.

Influence of Social Media while deciding What to Eat 
.t ,

How often d(r you get influenced
by social m€dia while declding
what to eat?
56 responses

i). July 2022
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Kind of food preferred to be eaten by individuals

What kind of food do you prefer

eating?

56 responses

- 13 (23.216)

1s (26.4"4)

.r'1 ^[J L,]Py

t Heahhy lood

l} F6st food

S FIE (Ready To En$
lo$d

Out ofthe total respondents, 67.9%o ofindividuals preferred eating Healthy food while
28.67o preferred eating Fast food. Only 39i, ofthe respondents prefered eating RTE (Ready-
To-EaQ foods.

It can be interpreted that most ofthe individuals prefer to eat healthy food.

Food related content watched most often by individuals on Social Media

What kind of food related content
do you watch most often on social
media?
56 lesponses

TI

(
d'

20 (35,71!)
Or
ch
l5

Itr
of

t lo99ln9 -.33 (5A.9ei)

50

The most food related content lvatched by individuals on social media were Recipe making
videos, followed by Food vlogging/blogging posts. Other content included ready to eat food,

one pot meals and food photography.
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Type ofFood related posts preferred to be seen by individuals on social media

Which type of food related Posts
do you prefer seeing on social
media?

r"; copy

33 (5a-9*,)

34 {60 71^'

42 (75\.)

- ro (r7Iti)

! (1.S"")

1 0.a+")

c 't 00

Healthy food (757o) was the most prefened to be seen by. individuals followed by Desserts

leoiilil ""a 
Fast iood (5s.9%). other posts included influencer marketed products and

delicacies local to countries.

Amount of time spent in selection oflfood choices
xrd rvhile
rg RTE (ReadY-

Media

How much amount of tirne do You
lake in seleqtion of Your food
cholces?

1C coev

Out of the total respondents, 53.6%o respondents took 
-10 

minutes in making fbod selection

.ftoi..t, iofio*"J ii Zt'.ZN who took 5 minutes and 16'l%' respondents rvho took more than

tS minut.r. i.fy" ofthe ,".pondents took l5 minutes in selection offood choices'

It can be interpreted that most of the respondents took approximately 1 0 rninutes in selection

of food choices.

e Recipe makin$
'eadr to eat food'
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Fararneters for selection of food choices influenced bv social ntedia

What are the parameters on which
you make selection of your food
choice influenced by social
media?

lG t"o"

32157.1%)

39 (69

. 6 (r o.7%)

6 (1o.7"a)

tr

21148.2%)

24142 9r"\

€ "oo"

aa (67

The most used parameter for selection offood choices was Type oflood product, followed
Eye appeal/Attractiveness and Brand of product. Other parameters included Populari
lnfluencers marketing the product and Caption of the post on social media (marketing).
least influential parameter was influencers marketing the product.

Category of influencers most influential while buying a food product

?o

14 (25%\

2.1

Which category of influencers are
you most influenced by while
buyinq a certain food product?

1 (r.8%)

1 (1.A )

Out of all. Food bloggers/vloggers (677o) were the most influential for individuals
buying a certain food product. They were follow'ed by Instagram reels (58.9%) and Life
bloggers/vloggers (35.7%). Other influencing factors included YouTube shofts, Insta
posts/adr ertisements.
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Acceptanee of food products rvhich are influenced by Social media

Whar kind of food products would
you like to try whicft are
influenced by social media?

29 (s1-e%)

31 (

The category of food product which individuals would like to try the most which are

influenced by social media is Street food (76.8%),lollowed by Fusion food (60.7%) and Fine

dine food (55.4%). Other categories include Vegan food (17.9%) and Diet food (26.8%).

Thus it can be interpreted that Street food is the most influential categor)' among the
respondents which they would like to try by being influenced by social media.

Changes observed by individuals, ,n"Hj:r"j choices which are influenced by social

Have you observed changes in
your food choices which are
influenced by social media?
56.esponses

lS "oo,

nclividuals rvhile

)%) and Lil'estYl'
shorls- lnstagra{

Out ofthe rotal respondents, 50% responded that they observed changes in their food choices
tntluenced by social media while 50% responded that they did not observe any changes in
lood choices influenced by social media.
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Of the toral respondents. 5g.auzo respondents did notrnlluenced b1 social media. 26.go/o ,ip";;;;r;;r;;"
complained of deteriorated eating habits.

11.?" 
A9 inrerpreted lhar mosr of rhe respondents didchorces influenced by social media.

Likeliness of recommendation for making changes
media

On a scale of .l -S, How much
would ygu recommend making
changes in food choices
,nfluenced by social media?

;
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Was the advertised product you
purchased insplred by social
rfiedia same in realily?

s - tood ch9'9es b"hario, influenced by social media while 4l .l % did not observe any changes.
:r,,,s while 14..1%

: Comparison of the social media advertised product and the product in reality

Changes in Food Product buying behavior influeuced by social rnedia

Have you observed any changes {] c"p"
in your food product buying
behaviour whtch are infiuenced by
social media?
56 reEpons.s

l9 t'o,

,Tnffi:t

Of the total respondents 55.4% observed that the adverlised product on social media and the
product in reality were the same, wiile 44.6%o observed that the products received in reality
were not exactly the same as the ones advertised on social media.

Pro<t uct expectaaions post pttrchase
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Did the product you purchased
inspired by social media meet
your expectations?
56 responses
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Out of thc tot
me dia d id no
expectations.

al respondents. 53.6% responded that the pr.oduct purchased inspired b;, sociql
t meet their expectations rvhile 46.4% responded that the pr.oducts met rheir

It can be interpreted that most ofthe respondents were not satisfied with the pro<Jucts th
received in reality post purchase.

observation ofthe impact post changes in food buying behavior influenced by social
media

What was the impact you
observed after changes an food
product buying behaviour
influenced by social media?

On a scale of 1-5, How rnuch
would you rec;ornmend rnaklng
changes in food product buying
behaviour influenced by social
rned ia2

ril

Out of the total respondents . 66.1Yo gave a neutral response and did not observe any ch

negative response saying they observed negative impact in their food buying behavior.

Likeliness of recommendation for making changes in food product buying behavior
influenced by social media

l!

t
in their food buying behavior. 26.8o/o gave a positive response saying that they observed
positive impact in their food buying behavior influenced by social media. Only 7.lVo gave
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rrillennial qeneration is attractecl touards change and adapts to changes qLrite
. J\ cun'rprrerl t,' the older generarion.

olthe nrillennials are likelr, to lbllorv ancl are a*are ofthe cLlrrent trends.

:nnials rvalk alongside thc delcloping technologies.

rnillenrrial generation is altare of the ps).chological impact social media hus on
SEtS.

rl nredia pla)s an integral part ofthe lives ofthe millennial generarion.

.rsram and WhatsApp are the most frequentl).usecl social media platflorms.

,rl media in[luences the lifestvle choices of individuals most of the tirnes,
. ndinc up,rn lhe circumst.rnces.

';nnials are turning torvards healthy lood and are thoughtful about their lbod
aes.

r rell' on influencers and bloggers u,hile buf ing a food product.

iirl media influences the food product buf ing behavior of millennials.

.t of the millennials are not satiltied \\ irh the product reccived in reality against
ne adreni:ed on social rnedia.

And Suggestions

zing the study, it can be concluded that social media does impact the fbod choices
uying behavior of the millennial generation in some rvays and has a signiticant
rhem. The algorithrrs used by social media plattbrms shape the choices and

individuals and impact thern signiticantly. The impacts observed arc positive as

r.rtive. Appropriate usage ol social media can rvork u,onders and help inCividuals
ing a healthy lifest.vle.

li

miliennial generation needs to keep a check cn their social media usage and

irLl tre arl'are of the psychological as l'ell as physiological impact it has on them.

rropriate use ol social media can help millennials gain a lot ot informaticn and
'thcrn lead s $g11qs lifsstl le.

ividuals shor.rld not go overboard with their expectations influenced by social
lia and be arvare of the practical u,orld. False expectations can lead to negative
'tcts and poor mental hcalth.

lennials shoulcl verily the sources they follow on social media befbre getting
racted by them and following them in real lif'e.

;CES

r :1i'later.com rblog,/how-instagram-al gorithm-rvorks,l

::,'/ur.vrv.l e11u,ellfit.com, hor.v-does-soc ial-media-affeqt-eatirg-hab its-5 I 8 8578

.:'r'wwrv.forbes.conllsite s"andre rvarn o ldr20 I 9101/ I ,1,'horr'-social-media-can-impact-) our-

'.rmption-habirs/?sh: I 0c-Ic9d82796

've ali'
rev oh
11 /. L'

:hayitr

ng [-.e I

1..lLri-r

hqnge
l not
rc ial ir

i\

ircti
rat:r i

ploclr

xi'h1'

':

:er Revierved/Releree<I & UGC Care Listed JoLrmal Vol. IX - IssLre lt (l). July 2022



il. https:.//snlartcookiemedia.corn,'the-millennial-mindset/

5, https://\vww.bluefountainmedia.com/blogadvantages-of-social-media-marketing

6. https:,//blog.hubspot.com/'marketing,/social-media-marketing

7. https://www.techtarget.com/whatis/definitionlsocial-media

8. https:lAvrvw.kubbco.com/13-positive-effects-of-soc ial-media-on-our-society-today/

9. hnps://sunnylandingpages.com/blog/positive-impact-millennials-social-media-marketing-
strateg ies/#: -:te xt=Thro ughou ir20the%20social%20 marketing%2co/.20the,qdteo/A0ben efic ialolo2

0the%20company

10. https://www.ipl.org/essaylThe-Negative-Effects-Of-The-Social-Media-PKSDUBH4SCFR

I t https://jumal.iicet.org/index.php/sajts/article/vie 65 I

12. https://ww\,.bankrate.con/finance/credit-cards/social-media-impacts-millennial-
buy ing//#:-:te11:Acc ofii\go/o2\toyoz|aoh20s urvey%2 0fro m,,l SYo2\percentok2\oP/o2\baby%2}bo
s

13. https:/,iwww.indeed.com,/career-advicer'inrerviewing/10-millennial.generation-characteristics

14. https://nuw.forbes.com/sites/forbesagencycouncil,/20 [ 8./06/0,llunderstanding-the-res€arch-on-
nr illenn ia l-shopping-behavior: '

15. https:rwww.inc.com/ryan-jenkins/sellinglc-millennial-buyers-5-things-you-need-to-know.html

t qtiBt Peer Reviewed/Refereed & UGC Care Listecl Joumal Vol. IX - Issue ll (l), l',tly 2022
(441\

.lournal ol Kavikulagrltr Kalidas Saltskrit Universirl,, Ramrek ISSN - ?277-706?
.t,

1

1


